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Dale Nichols, 
executive chef at 
Canadian Pacific's 
Hotel Halifax 
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When family business 

BECOMES THE MOST IMPORTANT 
BUSINESS OF ALL. 
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8 Clinton defenders are 
rewriting history 



























































A historic ruling could reshape the sovereignty debate 


Moment of 

DECISION 



























CANADA 



























CANADA. 


Hunting Arrows 

The search for a lost flight into aviation history 


BY DANYLO HAWALESHKA 





























Sometimes the best laid plans need a little help. 
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Wanting out of the slow lane 




















































1998 CLEAR-OUT EVENT 

Chrysler Clears the Way for Extreme Summer Savings. 


CHRYSLER’S 1998 CLEAR-OUT EVENT. 
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People 

A Cosmo girl 
gets Glamour -ous 
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quest for blood 





















Theatre 


Hot moves 
in honor of 
a maverick 
































































The Nation’s Business 


BPeter C. Newman 




Clinton has no choice 
now: he must resign 
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VmCan Miapo'ibur Future 


" I’m healthy. So why does 

everyone notice except my 
insurance company?" Manulife has the answer. We’ve developed a new 

approach to term insurance. We call it Healthstyles™, a better way of 
determining what you should pay for term insurance. By looking in greater 
detail at your lifestyle and medical history, we can now reward your good health 
with significantly improved rates. So whether you’re in the market for family, 
business or individual term insurance, Manulife has products that can be 
tailored to your lifestyle. And priced to reward your healthstyle. For more 
information about Manulife’s innovative Healthstyles and term insurance 
solutions, talk to your financial advisor, call 1-888-MANULIFE (1-888-626-8543) 
or visit us at www.manulife.com/canada. 



m Manulife Financial 

Helping You Make Better Financial Decisions:” 


TheMa 


arers Life Insurance Company 





